Funds Distribution Report

Recipient Organization:
Experience Learning Community/MoPop

Address:
325 5th Ave N
Seattle, WA 98109

Contact:
(206) 770-2700
https://www.mopop.org

Organization’s General Goals:

The Museum of Pop Culture’s mission is to make creative expression a
life-changing force by offering experiences that inspire and connect our
communities.

Date of Award: Level:
2020 Q4 $2,501 to $5,000

For more information, please read the attached report from
Experience Learning Community/MoPop.

Page 1 of 6 = Experience Learning Community/MoPop

TDS-38277

CHARITABLE
CONTRIBUTIONS

8802 27th Ave NE
Tulalip, WA 98271

TulalipCares.org

Disclaimer: This report may
be a summary of content
provided by the recipient,

not always complete
quoted material.



MUSEUM OF
POP CULTURE

~POP

MUSEUM OF
POP CULTURE

Tulalip Tribes Charitable Contributions Fund

Museum of Pop Culture Report
Q4 2020 14.2
WWW.MOPOP.org

Tulalip Funded Program
The Museum of Pop Culture would like to express our deep gratitude to the Tulalip Tribes Charitable
Contributions Fund for supporting our 2021 Community Access Partners Program.

In keeping with MoPOP's core value of open arms and radical hospitality, CAP is committed to
overcoming access barriers to the museum through in-depth, intentional partnerships with
organizations that strive to serve their communities. Participating organizations are either non-profits
with 501c3 status, government entities, or indigenous community organizations. This program seeks to
address the lack of arts education and experiential learning opportunities available to low-income
groups through creating intentional relationships with community organizations. To be involved in CAP,
the participating organization's mission must involve direct service to marginalized populations with a
specific focus on: women and children, LGBTQIA+, refugees and immigrants, homeless and low-income,
disabled and neuroatypical, survivors of abuse, formerly incarcerated, and people of color in need
(including but not limited to Black, Latinx, and South Asian people). The desired outcome is that the
intentional relationships with these communities will promote program participation and further
engagement with marginalized populations.

Total Number of recipients impacted by our organization in 2021
762,541

Total Number of recipients impacted by this program
352

Total Number of CAP Organizations
31
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List of CAP Organizations
e Atlantic Street Center
e Bridge of Promise
e (Casa Latina
e Center for Human Services
e Community Youth Services
e Downtown Emergency Service Center
e Empowering Youth and Families Outreach
e FamilyWorks
e Hopeful Hands
e KCLS Rainbow Teen Advisory Board
e Kids in Need of Defense
e Mary's Place
e MENTOR Washington
e Multi-Service Center
e New Horizons
e Next Step NW
e Para Los Nifios
e Pike Place Market Foundation
e REACH
e Ryther
e Sanctuary Art Center
e Seattle Union Gospel Mission
e Seattle Children's Alyssa Burnett Adult Life Center
e Tacoma Rescue Mission
e Tavon Learning Center
e The Arc of King County
e Treehouse
e Vera Project
e  Washington Autism Alliance
e YouthCare
e Youthcare - University District Youth Center

Number of Engagements
352

Lessons Learned

The biggest lesson learned from 2021 is the importance of making visiting as flexible and barrier free as
possible. In 2021, the museum rolled out a new system for visiting that didn’t require advance
reservation or credentials. Many of our partners expressed appreciation for this switch in operations.
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Feedback from CAP organizations

“our clients would never be able to visit without CAP”

“thank you for making it so easy to use the tickets”

“Thank you so much for allowing us to have additional tickets - we truly appreciate it and they
really have been a huge hit with our clients! Thank you for the simpler and lower barrier entry
system (which is great!),” Treehouse for Kids

“We have LOVED our partnership with you this past year and would love to continue into 2022.
Thanks again- your programs have been so enriching for our clients.” Bridge of Promise

“We are so grateful for you and the opportunity you gave us to have such a fun, accommodating
and accessible trip to MoPop! The entrance was smooth, and | appreciated the flexibility of just
showing you all of the vax cards on my google drive. It was so quick and loved that our students
could hold actual maps (they are super in to that), and that you had so many pairs of
headphones for one of friends who showed up a little overwhelmed and “a grump.” He later
apologized for the spiciness and said he had a really good time, such a win! Another thing | was
so impressed with were to amount of elevators and their large size and how we could have an
exit point at any time, and a safe not stressful place to eat lunch which is sometimes a difficulty
with our community fun times, ha!

All in all, our students just had such a blast and they ESPECIALLY the Disney Exhibit (we have
massive Disney fans in the house, | learned so much). | know it was an extra price so we have so
much gratitude for you all!

| am attaching some pictures to share our super fun time. We cannot wait to come back next
month! Tell you staff they are rock stars.” Seattle Children’s Hospital
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Photos (from Seattle Children’s Hospital)
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In gratitude for your support,

The Museum of Pop Culture
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